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With the 2015-16 academic year quickly progressing, 
our Waynesburg University PRSSA Chapter is 
wasting no time! 

Throughout the summer, I was on a mission. I 
wanted create a list of goals for our Chapter, to help 
it rise above and beyond its accomplishments thus 
far, and give it more stability for the years to come. 
These goals, which I admit are quite ambitious, I 
hope to see come to fruition before the year’s end.

First, I want to see our Chapter achieve Star Chapter 
status for a third consecutive year, as well as see our 
firm, Red Brick Communications, obtain national 
affiliation. Not only will this make our Chapter and its 
firm more well-known throughout the country, but 
it will give our members more confidence, knowing 
that Waynesburg University’s public relations 
program is top-notch. I would also like to see Chapter 
membership increase from 29 dues-paying members 
to at least 35. 

Next, I hope to increase publicity for our Chapter by 
consistently submitting press releases and media 
pitches to the Yellow Jacket newspaper, as well as to 
other local media outlets. Our Chapter, at least in my 
opinion, does some amazing things; however, they 
are not always publicized. Increasing publicity for the 
Chapter will help in our fundraising efforts, as well as 
give members additional opportunities to put their 
classroom skills into use by writing press releases and 
media pitches.

To remain consistent with Waynesburg University’s 
mission of faith, service and learning, I want to 
implement a community service initiative within our 
Chapter. Through this initiative, our Chapter will plan 
and execute at least one charitable event or fundraiser 
per semester. This will offer students great event 

planning experience, and allow the Chapter to reflect 
our school’s Christian mission throughout world. 

I also hope to create, populate and utilize a Chapter 
Instagram account, in order to help document Chapter 
events and functions, as well as to increase interaction 
between Waynesburg and other Chapters. In addition, 
I want to create a digital archiving system to document 
all Chapter functions, events and fundraisers, and 
organize all Chapter members’ contact information. 
This system will also be used to store Chapter alumni, 
presenters and speakers’ contact information for 
future reference.

Finally, to increase funding for the Chapter, I hope to 
implement a corporate sponsorship campaign. This 
campaign will be used to solicit and gain corporate 
sponsors from the local area. Funding will be used for 
professional development events, travels and Chapter 
necessities. To allow members to better understand 
the financial side of public relations, I also would like 
to create and utilize a mock billing system within the 
Chapter.

Although you may think these goals are far-fetched, 
I know that our Chapter can accomplish them if we 
work as one well-oiled machine. I have been extremely 
impressed with the work of our executive board and 
general body members thus far, and I cannot wait to 
see what this year holds.

Welcome back, and enjoy this year’s first edition of 
Trending Topics!

Sincerely,

Megan Bayles

FROM THE PRESIDENT’S DESK
Megan Bayles

Megan Bayles is a 
PR major and has 
been the Waynesburg 
University PRSSA 
President since the 
Spring 2014 semester. 
If you are interested in 
the Chapter or have any 
questions, email Megan 
at bay2547@student.
waynesburg.edu



As the end of September comes to an 
end, it’s hard to believe that we have 
already completed out first month of 
the 2015-2016 school year. As for many 

students, their school priories began the third week of August 
when classes started, but for me, mine began the moment summer 
started. 
Being elected as the special events coordinator of the Chapter, my 
first event to plan and execute was the students activities fair which 
took place August 23, the day myself and most students moved 
back on to campus. 
Over the summer I worked diligently coming up with plans, buying 
supplies, and even meeting with the chapter’s President to discuss 
plans for the activities fair. My main goal for the event was to attract 
as many freshmen to the PRSSA table as possible, and explain the 
benefits of joining the chapter, and how they 
could develop professionally.
The event began slowly, but as soon as more 
freshmen arrived, students  were stopping at our 
table constantly. A majority of the freshman were 
PR students or students with COM related majors, 
but there were also a few students from unrelated 
majors, like nursing and criminal justice. It was 
awesome to know that the table attracted a 
broad audience and other members and I got the 
opportunity to educate students about PRSSA.
Even though not every freshman at the table 
joined the Chapter, they did receive information 
on what public relations is, what we do, and 
most importantly why PRSSA is such a great 
organization. 
My next event coming up is JacketFest taken 
place homecoming weekend, and I am more than 
excited to get the event underway. 

FROM THE PRESIDENT’S DESK ACTIVITIES FAIR SPARKS INTEREST WITH INCOMING CLASS

Taylor White
Special Events 
Coordinator

Our desire is to see each public 
relations student engaged in 
the Chapter so they can receive 
the full benefits of being a 

Waynesburg University PRSSA member.
We encourage involvement within the Chapter by using a very 
calculated point system. The point system rewards members for 
each meeting and event they attend and actively participate in.
Five points are rewarded to members for attending each general 
body, executive board, firm, coordinator and other approved 
meetings.
Members receive 10 points for each National or Regional 
Conference they attend, along with any PRSA Pittsburgh event they 
take part in. 
The Chapter stives on providing opportunities to members 
outside of meetings and conferences. Thus, members are strongly 
encouaged to become involved with the campus community. 
Each time a WUPRSSA member volunteers at an event with the 

Waynesburg University Office of Institutional Advancement, that 
member will be rewarded 10 points. 
Each member is required to earn 40 points per semester to remain 
in good standing and be eligible to run for Executive Board. If  a 
member does not receive the 40 points within the semester, he or 
she will be given a semester of grace. The member will be expected 
to gain the required 40 points in their semester of grace. 
The opportunities to earn points are so readily avaliable that the 
thought of raising the number of points required each semester is 
currently being considered.
The point system is in place to encourage members to stay 
involved. Engaging in the Chapter is going to be the most beneficial 
part of your career. 
If members are inquiring about their number of points earned thus 
far, please contact Secretary, Hannah Morris.

Continues on page 4

Hannah Morris
Secretary

COME PARTICIPATE, POINTS OUTLINE



Red Brick Communications is an 
organization very near and dear to 
my heart. Not just because I am the 

Firm Director, but because of the hands-on experience it offers to 
all public relations majors and it serves as a platform for me to 
enhance my skills. 

Truly understanding the purpose of a PR firm can be a little difficult 
to grasp at first, but before I get into what Red Brick has been up to 
so far this school year, I wanted to provide a general outline to help 
make each individual’s view of what a firm is more clear. 

I stumbled upon an article by Forbes.com that attempts to answer 
the question: “What does a public relations agency do?” After 
reading the article, I think the contributing writer did an excellent 
job providing a clear answer. Below is an excerpt of the article that 
provides an overview of a PR firm’s purpose:

“PR agencies and advertising agencies share the same goals:  
promoting clients and making them seem as successful, honest, 
important, exciting or relevant as possible.  But the paths to 
creating awareness are vastly different.

A good agency or PR practitioner can analyze the organization, find 
the positive messages and translate those messages into positive 
media stories.

The tactics include some or all of the following:
• Write and distribute press releases
• Speech writing
• Write pitches (less formal than press releases) about a firm and 
send them directly to journalists

• Create and execute special events designed for public outreach 
and media relations
• Conduct market research on the firm or the firm’s messaging
• Expansion of business contacts via personal networking or 
attendance and sponsoring at events
• Copy writing and blogging for the web (internal or external sites)
• Crisis public relations strategies
• Social media promotions and responses to negative opinions 
online”

With all of this said, a PR firm like Red Brick Communications 
handles many responsibilities, and with the academic school 
year well underway, the firm members are hard at work with their 
clients. 

I am more excited this year than ever with not only the clients we 
have, but also the work that will get done by the firm members. 
With new client additions to the firm such as Special Olympics of 
Greene County and Greene County Tourist Promotion Agency, the 
opportunities the firm members will receive by providing public 
relations services for them are limitless. 

As director, I have decided to also implement an all-firm member 
campaign project for a local nonprofit. This will allow all members 
to work collaboratively as a team, develop goals and objectives as 
well as implement a campaign from start to finish. 

And best of all, we have increased firm membership by 47 percent!

As we continue on with great momentum, I have all the confidence 
in the world that Red Brick Communications will have a successful 
year. 

FROM THE FIRM DIRECTOR’S DESK
Jordan Mitrik
VP/Firm Director

COME PARTICIPATE, POINTS OUTLINE, CONTINUED FROM PAGE 3
Natalie Gloady
Public Relations Director





As an aspiring public relations 
professional, I was taught my 
freshman year of college that it 

is essential to have a Linkedin account. For all of the non-PR 
people reading this that may not have been exposed to such a 
thing yet, Linkedin is a business-oriented social networking site 
with more than 200 million members. Similar to a Facebook 
account, members can create a Linkedin profile. While Facebook 
is used more for updating your “friends” on your personal life by 
posting vacation photos or sharing hilarious Vines, a Linkedin 
profile is centered on one’s professional career. Members can 
post about their skills and achievements, what current job they 
may have as well as connect with professional contacts. Linkedin 
is also a great site to search for jobs and establish networking 
connections. 
However, there is a major difference between having a Linkedin 
account and having one and using it effectively. According to 
research, 80 percent of employers use search engines to discover 
information about job applicants, so crafting a well-organized 
Linkedin profile could potentially land you a job. 
Below are some helpful tips that can help you use Linkedin to its 
fullest potential and create a practically perfect profile. 

1. Sell yourself! Your headline should be catchy. 
The “headline” refers to the space directly underneath your 
name. In this section, add where you currently work and what 
your position title is. This will show viewers and potential 
employers you work at a credible organization and have 
obtained work before. If you work for a well-known company, 
use this section to your advantage and showcase your 
employer in the headline to catch readers’ attention.

2. Add the industry you work in to your profile.
Below your name and headline, make sure you include what 
major you are studying or what area in the workplace you 
aspire to specialize in. For example, if you are studying public 
relations and really seem to enjoy or have experience working 
in crisis communications, add in your profile: “Public Relations 
and Crisis Communications.”

3. Publishing posts is a great way to get noticed.
Make sure you stay active on Linkedin. When other members 
post and share articles, like or comment on them. In addition, 
you have the option to follow large corporations or sites 
and stay up-to-date on trends. When you find something 
interesting that may be suitable for your connections to know 
about, publish them on your wall. This will show potential 
employers you like to stay on top of what is going on and are 
committed to the profession. 

4. Be sure to include keywords so you will be found in 
searches. 

Another reason Linkedin is awesome is because it provides a 
Background/Summary option for members to share a little 

bit about themselves 
before further reading. 
In your summary, use 
powerful words that 
will make your profile 
stand out. Some 
Human Resource 
representatives use 
an Applicant Tracking 
System (ATS) that 
uses keywords to filter 
through resumes to 
make the search process 
easier, so these carefully-
chosen words can help you land an interview with a potential 
employer. Some keywords that have been deemed effective 
include: innovative, professional and strategic. 
NOTE: Only use keywords that best define you. Do not just 
add effective keywords if they do not accurately describe who 
you are as a professional. 

5. Do not just say it, display it! 
It is one thing listing your professional experiences and 
responsibilities, but it is another to show it off! Add rich media 
to make your Linkedin profile pop. If there was a specific 
design you worked on from start to finish and your client 
used it, show it on your page. Providing visual content to your 
profile will not only catch someone’s attention, but show 
credibility in the work you produced. 

6. Be precise! Do not be afraid to use detail.
When explaining your duties at your previous or current jobs, 
be as specific as possible. Potential employers want to know 
what kind of responsibilities you held before, and if they 
match up to what they are looking for in a candidate. This is 
a good place to highlight what you are proficient in and what 
skills you use to complete tasks. 

7. You can reorder skills; place more important ones at the 
top.

Linkedin has a unique feature where you can list your top 
skills on your profile page. Linkedin members you are 
connected with can also endorse your skills, which will show 
readers that your connections recognize your skills as well 
and will gladly inform others. Linkedin automatically moves 
the most endorsed skills to the top of the list. However, if 
there is one or two particular skills you would like to display 
or you may think are more important, you have the ability to 
reorder your skills. Play around with this section to cultivate a 
list of skills worth reading. 

8. Join relevant groups; these will be visible on your profile. 
As previously mentioned, it is important to follow trends in 
your industry. Join and follow groups on Linkedin that cater 

Jordan Mitrik
VP/Firm Director

GET “LINKED IN” WITH LINKEDIN



MEET THE 2015 - 2016 EXECUTIVE BOARD

to your chosen career. For example, for public relations professionals, it is wise to join groups such as the Public Relations Society 
of America, PR Daily and Institute for Public Relations to remain proactive in the industry. Joining groups will appear on your profile 
page which will once again make you appear dedicated and knowledgeable.

9. Volunteering can be just as important as work experience.
Volunteer. Volunteer. Volunteer. I cannot stress enough the importance of giving back to the community. It not only helps you 
become a well-rounded individual, it also helps you stand out amongst other professionals. Linkedin offers a section for members 
to list their volunteer work in their profiles, after a survey found that 41 percent of employers said they considered volunteer work 
as important as paid work. In addition, 20 percent said they had made a hiring decision based on volunteer work. If you have 
participated in a mission trip, add it to your profile. Even if you volunteered for one day at a local food pantry, list this on your 
Linkedin page. It is never bad to show others you are committed to helping others. 

10. Be specific about your education; it will get noticed. 
In the education section of your profile, be sure to include details about your schooling. Provide the names of the institutions you 
studied at and the locations. Mention the degree you received, the title of your major as well as any relevant courses. This might 
seem like a bit much, but you never know what is going to catch an employer’s attention. You might even find a commonality 
between you and a future employer by the school you attended or a class you completed. 

Megan Bayles
President

Jordan Mitrik
VP/Firm Director

Natalie Gloady
Public Relations 

Director

Hannah Morris
Secretary

Zachary Sniadach
Treasurer

Paula Bittner
Historian

Taylor White
Special Events 

Coordinator

Anne McGlaughlin
Fundraising 
Coordinator

Samantha Peer
Professional 
Development 
Coordinator

Richard Krause
Chapter Faculty

Advisor



INTERNSHIP CORNER

Zachary Sniadach
Treasurer

When searching for an internship, some students choose to look as distant as they possibly can. For certain 
students, like senior public relations major Hannah Morris, proximity in choosing the best place to internship 
is not an issue. In fact, Morris’ internship was just a few buildings away on Waynesburg University’s campus.

The Office of Institutional Advancement, located in Miller Hall, is an essential part of Waynesburg’s existence in terms of building 
relationships both internally through the faculty, students, and alumni and externally, through the community.
“Not a lot of people know what goes on in IA,” said Morris. “So I really got to see the scope of the university from a different perspective.” 
In her internship, Morris performed a variety of tasks, including making and 
taking phone calls, working with alumni, assisting in creating media and 
brochures and sending them out and, most importantly, editing.
The internship was a fantastic experience for Morris; as it really allowed her 
to not only apply what she had learned in her three years at Waynesburg 
University, but also allowed her to gain real world experience and build on her 
skills. 
“Through my internship, I really felt like I developed on my editing and 
interpersonal skills the most,” said Morris. “You talk not only on the phone, but 
to people in the building so much. It’s almost hard not to increase your personal 
communication skills.”
As for the editing, Morris spent a large portion of time at her internship doing 
just that.
“When I started in the middle of May, I worked on graduation surveys 
editing those.” said Morris. “As the summer progressed, we shifted gear to filling out our annual report. Although it was very tedious going 
continually revising and correcting mistakes, it really helped my editing skills. ” 
Working for The Office of Institutional Advancement is something Morris felt right at home doing, and is the type of work she one day 
hopes to do in the field. In terms figuring out where you want to intern, Morris emphasizes really trying to figure out what interests you in a 
potential internship and working as hard as you possibly can at it.  
“I really loved my internship. It was right up my alley.” said Morris.
“One thing I advise about when interning is the importance of being flexible. You need to be able to do whatever task is asked of you, big or 
small. That is what will really help you shine.”

HANNAH MORRIS, WAYNESBURG UNIVERSITY

PAULA BITTNER, SOMERSET COUNTY CHAMBER OF COMMERCE
Samantha Peer
Professional Development 
Coordinator 

Paula Bittner, Historian, spent the summer gaining experience in the field she hopes to one day pursue, pub-
lic relations, in interning with the Somerset County Chamber of Commerce. 
Her tasks and accomplishments over the summer months included creating a comprehensive program guide 
and database for the Chamber’s education initiative, Success in Somerset County, writing press releases, 
designing programs and presentations, and representing the Chamber at various community and Cham-
ber-sponsored events. 
Through these experiences, she learned to accept criticism, meet deadlines and communicate effectively with 
coworkers.
“I learned how to be a young professional and how to be more confident with the skills that I have to offer,” 
said Bittner. 
Her confidence in her abilities was solidified through the appreciation extended by the Somerset County 
Chamber of Commerce’s Executive Director.
“His appreciation showed me that I was valued as an intern and that he had the same expectations for me as 
he did for the other staff members,” said Bittner.
While her internship experience was invaluable, obtaining the opportunity took persistence. 
“I initially contacted a Chamber board member in September 2014, but didn’t get word from the executive 
director until March 2015,” said Bittner.
Because of this perseverance, Bittner received the intern position. Bittner recommends students also show 
resilience in their efforts to get an internship.
“Start your internship search early and keep your options open,” said Bittner. “It definitely helps to apply for 

other internships, even if you have your heart set on one in particular. I also recommend using both personal and professional connections to 
assist in locating and landing an internship,” said Bittner. 



OPPORTUNITIES

Committee Positions
The Chapter is actively 
seeking dedicated 
members to apply 
for one of the new 
committee positions 
through WUPRSSA. 
Contact Chapter 
President, Megan 
Bayles, for more 
information.

Blog Writing
Enhance your writing 
skills and expand your 
portfolio by writing 
for our Chapter 
blog. Contact Public 
Relations Director, 
Natalie Gloady, for 
more information.

Red Brick 
Communictions
Become part of the 
student-run firm and 
prepare yourself by 
providing local non-
profit organizations 
with pro bono public 
relations work. Contact 
Vice President and 
Firm Director, Jordan 
Mitrik, for more 
information.

Notes

Contact Natalie Gloady if you would like to 
write for Trending Topics!

Connect With  Us!

@wuprssa 
facebook.com/wuprssa 
wuprssa.wordpress.com

JORDAN MITRIK, PITTSBURGH CLO
Paula Bittner
Treasurer

Incorporating his love for musical theater and public relations, 
Jordan Mitrik’s summer internship with the Pittsburgh CLO was 
rewarding experience. His role as a Public Relations and Marketing 

intern enabled him to enjoy the Pittsburgh arts, learn how a musical theater company operates, 
and grow as a young professional. 
“Being able to combine my career and something that I love into one internship was something 
unforgettable,” said Mitrik.  
Putting in nearly 700 hours of work, Jordan’s job was to effectively promote and market the six 
shows making up the Pittsburgh CLO’s 2015 Summer Season at the Benedum Center. He worked 
Monday through Friday from 9 a.m. to 5 p.m., and occasionally had to be available in the evenings 
or on weekends.  

Completing a multitude of responsibilities and tasks, such 
as writing press releases, creating social media content, and 
developing event ideas, along with preparing for six shows, 
required Jordan to manage his time wisely and develop strong 
organization skills. 
Everything he accomplished helped improve his public 
relations and marketing skills. One task, in particular, involved 
pitching new stories on a weekly basis to local and regional 
media including the Pittsburgh Post-Gazette, the Tribune 
Review and more. Because of this task, he learned how to 
properly communicate with professional journalists and pitch 
a well-crafted idea to newspapers to get the organization’s 
name out into the public. 
Countless lessons were learned throughout the duration of 
Jordan’s experience.  From learning how social media benefits 
an organization from a public relations standpoint to learning 

how to be a well-rounded individual who can face any challenge, the internship acted as a source 
of both professional and individual growth. 
“These are not things you can always learn in a classroom; only by interning at an organization 
such as the CLO can you learn a variety of ways to enhance your professional skill sets,” he said. 
Jordan has some advice for those who are searching for an internship. He knows that previous 
experience will be beneficial in completing any internship.
“Immerse yourself into any and all opportunities available to you at Waynesburg University or 
other organizations so you can acquire all of the experience needed before tackling an internship 
like the one I had,” he said. “Employers are looking for someone who is detail-oriented, loves the 
work they are doing and is willing to take on any assignment. Make sure you have this frame of 
mind before heading into an internship!” 




