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ERE Media tells us that, on average, 
a corporate job opening is viewed by 
more than 1,000 people, and answered 
with more than 250 résumés. Each of 
those 250 plus résumés, according to the 
Huffington Post, is reviewed for only six 
seconds. So, how can you stand out?

What can I do to stand out from my 
competitors? How can I make potential 

employers stop and consider me for a 
position, instead of someone else? After 
much research, I believe that I have found 
the answer—personal branding. As a 
senior, preparing to enter the professional 
world, this was my question, too.

“Your personal brand is a vivid indication 
of the best you have to offer – the 
performance, contributions, and value 
your next employer can expect from you,” 
said Meg Guiseppi, contributing writer to 
job-hunt.org. 

Personal branding is the key to 
differentiation. It shows potential employers who you are, what you 
believe and why you are the best choice for a given position. So, 
how do you develop a personal brand? No worries, it is simple! 

With the help of AICPA, I present you with a 3-step process that is 
sure to help you build your perfect personal brand.

1. Define your brand: First you must determine what makes you 
unique. Ask yourself questions like, “Who am I?” and “What are 
my values and beliefs?” From your answers, develop a personal 

mission statement. Use your mission as your guide. Everything you 
do, say and produce must be reflective of your mission.

2. Establish awareness and consistency: Make yourself known to 
those in your field. Create social media profiles that are consistent 
across platforms. Utilize those sites to share relevant industry news 
and advice. In addition to social media, develop your own website 
that includes samples of your work, as well as a design and content 
that reflects your brand and personality.

3. Ask for feedback: AICPA states, “The true measure of your brand 
is the reputation others hold of you in their hearts and minds.” Be 
sure that everything you do, say or post is consistent with your 
personal brand and mission. This ensures that your reputation will 
remain positive in the eyes of others. If you are ever unsure of your 
brand consistency, talk to a colleague, friend or connection. Most 
people will be happy to offer advice.

As public relations professionals, we are skilled at branding. We 
are aware of the importance of remaining consistent with a brand’s 
mission, especially when it comes to helping an organizations sell 
its products and services. The practices we use when working with 
clients should be no different than those we use to sell ourselves as 
future practitioners. 

So, as you are approaching graduation and preparing to enter the 
work force, remember who you are and what you want to convey 
to the world. Figuring this out begins when you ask yourself one 
question; “What is my personal brand?”

Megan Bayles
Chapter President

FROM THE PRESIDENT’S DESK
Megan Bayles

Megan Bayles is a public 
relations major and has 
been the Waynesburg 
University PRSSA 
President since the 
Spring 2014 semester. 
If you are interested in 
the Chapter or have any 
questions, email Megan 
at bay2547@student.
waynesburg.edu

Mark Your Calendar
April  May June

• April 8-9, 2016: Caffeinate Your 
Career Regional Conference 
• April 11, 2016: Bateman 
Competition entries due
• April 12, 2016: Twitter Chat: 
“Utilizing your resources and your 
advisors”
• April 13, 2016: Executive Board 
Transitioning Leadership meeting at 
8 a.m. in Buhl 408
• April 21, 2016: Chapter general body 
meeting

• May 27, 2016:  Scholarship and 
award applications due:

• Betsy Plank/PRSSA Scholarship
• Chester Burger Scholarship for Excellence 
in Public Relations
• John D. Graham Scholarship
• Marcia Silverman Minority Student Award
• Neumeier Family Leadership Award
• Ofield Dukes Multicultural Student Award
• PRSA Diversity Multicultural Scholarship
• Ron Culp Scholarship for Mentorship
• Stephen D. Pisinski Memorial Scholarship
• Teahan National Chapter Awards

June 3, 2016: Scholarship and award 
applications due

• Hall of Fame Award
• Lawrence G. Foster Award
• National Gold Key Award
• National President's Citation
• Star Chapter Award

June 3-5, 2016: PRSSA 2016 
Leadership Rally in Scottsdale, Ariz.



If you ask any Waynesburg University 
student what they think separates their 

school from other higher education schools, chances are they will 
immediately refer to the service Waynesburg University provides. 
As part of our mission, Waynesburg University makes connections 
between faith, learning and serving so that might transform 
communities and the world.

Although it is a requirement for every student to enroll in a semester 
long class dedicated specifically to service learning, some students 
choose to go above and beyond this mission. For members of 
Waynesburg University’s Public Relations Student Society of 
America, servicing the community is simply seen as another 
opportunity to build mutually beneficial relationships with those of 
the town in which they live.

Several members Waynesburg University’s PRSSA partnered with St. 
Ann’s Catholic Church on Feb. 23, in one of their weekly dinners that 
serve the less fortunate in the community.

“What we’re doing is for a great cause,” said Megan Bayles, 
Waynesburg University PRSSA Chapter president. “St. Ann’s is 

more than 
generous 
in helping 
members 
of the 
community, 
so why not 
help them 
help others?”

During 
the event, 
members 
were able to 

put aside their daily public relations tasks of writing news releases 
and making infographics, and instead focus on a more “hands-on” 

type of work.

 “While volunteering at St. Ann’s, we did just about everything you 
can think of.” said Bayles “We made food, served it, interacted with 
members of the community, and of course, helped clean up.”

Bayles is just one of the many members who share the belief that 
providing service at places like St Ann’s helps to better the Chapter 
in more ways than one. 

“Public relations works with nonprofits often; whether it is being 
employed by one, or just interacting with people through one,” 
said Natalie Gloady, Waynesburg University PRSSA public relations 
director. “These activities allow us to expand our personal skills, all 
while giving back.”

Amanda Troncone, freshmen PRSSA member and ervice chair, 
showed exceptional outreach skills in regards to arranging the 
service through Waynesburg University’s Center for Service 
Leadership. 

“I liked the idea that of choosing a non-profit that was close to 
campus and directly affected members of our community” said 
Troncone. “St Ann’s dinner program is a need for others that I 
believed we, as a Chapter, could help with.

Consistent with the Waynesburg University mission, the Center 
for Service Leadership challenges all students to pursue lives of 
purpose. Troncone certainly obliged to both the school and the 
Center’s mission. 

“Volunteer work like this helps others on campus and in the 
community understand that we care and appreciate the support we 
have.” said Troncone. “It teaches us to reflect on what we have and 
to appreciate all the opportunities we are given.”

This is the first of many service outreach installations yet to come 
from members of the PRSSA.

CHAPTER VOLUNTEERS TO FEED LOCAL COMMUNITY
Zachary Sniadach
Treasurer

A professional headshot can 
be a determining factor in 
if you receive a job or not. A 

potential employer will not be impressed if your most liked “selfie” 
serves as your photo on your LinkedIn or online portfolio. 

The Waynesburg University Public Relations Student Society of 
America is helping students eliminate the “selfie” embarrassment 
through its latest fundraising endeavor – “Sick of the Selfie.” 

Within various times on March 30-31, Waynesburg University 
students will have the opportunity to have a professional headshot 
taken. Two photos will cost $5, and will be given to the student in 
digital files for use.

“Sick of the Selfie is a great opportunity for students on campus,” 
said junior campus event chair Taylor Pieper. “Other opportunities 
like this are not readily available to students, and I think it is really 

great that the Chapter 
can help spread 
professionalism, 
while still benefiting 
financially from the 
event.”

If you are interested 
in “Sick of the Selfie,” 
or are seeking more 
information, contact 
Chapter fundraising 
coordinator Annie 
McGlaughlin or 
president Megan 
Bayles.

Natalie Gloady
Public Relations Director

WAYNESBURG PRSSA TO ELIMINATE PROFESSIONAL “SELFIES”

yw
Sick
Selfie?

WHERE: Eberly Library Photography Studio 
WHEN: March 30 from 1-3 p.m.
            March 31 from 5-7 p.m.
COST: $5 for 2 Photographs

PROFESSIONAL HEADSHOTS



As a Waynesburg University student, the act of 
service pretty much runs through my blood. Having 
participated in two international mission trips and 
volunteering at a variety of domestic sites, I have a 
passion for service. I believe serving not only helps 
build a better world in which to live, but it builds the 
character of the person serving. 

As firm director, I attempt to bring a sense of servant 
leadership within Red Brick. No matter how busy our 
schedules can get, we always need to make some time 
to serve others. As an agency whose client list consists 
of nonprofits, the firm members and I have the great 
opportunity to improve our public relations skills 
while attempting to better the lives of others at the 
same time. In the past, we have worked with clients to 
help in their fundraising efforts, produced campaigns 
that benefitted local food drives and promoted 
upcoming events that raised awareness of community 
issues. 

This year, Red Brick has continued the tradition 
of finding the connection between service and 
our chosen careers. Firm members of the Special 
Olympics of Greene County client team are producing 
a campaign to help raise awareness of the local 
program as well as shine some light on Waynesburg’s 
campus of a serious issue the program is accustomed 
to dealing with in the everyday lives: the “R-word.”

According to its website, Spread the Word to End 
the Word is an ongoing effort by Special Olympics, 
Best Buddies and supporters to inspire respect and 
acceptance through raising the consciousness of 
society about the “R-word,” and how hurtful words 
can be toward people with intellectual disabilities. 

The firm members are taking a stance against the 
use of cruel language and are raising awareness on 
the campus of Waynesburg University to engage the 
community to rally and pledge their support. Through 
the use of traditional and social media, members 
will be asking students, faculty and staff to pledge to 
refrain from using offensive words and support Special 
Olympics. 

Red Brick will host a table in the Stover Campus 
Center throughout the month of March for individuals 
to show their support and learn more about the local 
Special Olympics program. If community members 
feel so inspired, they will be asked to pledge online 
at the table as well as sign a pledge card that will 
be displayed on a Spread the Word to End the Word 
banner. 

If you are reading this and will be on campus 
throughout the month of March, consider taking the 
pledge to remove the “R-word” from your vocabulary. 
Speak with one of the firm members about what you 
can do to help end the use of this hurtful word in your 
community. If you will not be on campus, please visit 
to http://www.r-word.org/ and take the pledge today. 

Sincerely,

Jordan Mitrik 
Chapter VP/Firm Director 

FROM THE FIRM DIRECTOR’S DESK
Jordan Mitrik
VP/Firm Director

Jordan Mitrik is a public 
relations  major and has 
been the Waynesburg 
University PRSSA VP/
Firm Director since the 
Spring 2014 semester. 
If you are interested in 
the firm, or have any 
questions, email Jordan 
at mit3036@student.
waynesburg.edu

Teghan Simonton
Publicity Chair

CHAPTER LEADS DISCUSSION ON SOCIAL MEDIA WITH CAMPUS
During a Feb. 19 Student Speak session, 
Waynesburg University Public Relations 
Student Society of America opened the 

floor for discussion on the proper and improper uses of social 
media in our daily lives.

“I think it was a good reminder that students need to be wary of 
what they’re posting on social media because it could potentially 
affect their opportunities to get a job,” said Olivia Kelley, a 
freshman public relations major who attended the session.

The presentation, led by Chapter president Megan Bayles, public 
relations director Natalie Gloady and general body member 
Michelle Frye, outlined the good, the bad and the ugly of social 
media. 

The presenters said that the various social media platforms 
are useful for professional development, for example, as it 
gives students the opportunity to make connections in their 
prospective fields and share industry news. Social media also 
facilitates social awareness, as users can keep up with the 
political spectrum, general news and current events. Finally, 

the presenters emphasized social media’s merit for staying 
connected with family and friends. 
While social media does have its benefits, the purpose of 
the Student Speak was to make students more aware of the 
damaging uses of social media.

They explained that potential employers pay attention to 
inappropriate content, such as photos, vulgarities, grammar and 
explicit language. Not only do these posts never cease to exist, 
but the presenters emphasized that they rarely reflect a person 
or where they want to be in life. 

The participants joined in the discussion about the importance 
of watching the accounts one follows and the friends one 
accepts. People shared personal horror stories about spam 
accounts and the benefits of keeping accounts private.
 

Continues on page six...



WAYNESBURG PRSSA EDUCATES LOCAL HIGH SCHOOL STUDENTS 
ABOUT PUBLIC RELATIONS

Despite the growing 
popularity of the 
profession and the vast 

career opportunities available in the field, public relations is 
a career choice that high school students rarely know about 
before enrolling in college. 

With this in mind, Waynesburg University 
Public Relations Student Society of America 
(PRSSA) created a program entitled the “High 
School Initiative” intended to educate high 
school students about the career options 
available in public relations. 

Most recently, Waynesburg University 
PRSSA traveled to North Hills High School 
to discuss public relations, career options 
within the field, skills needed to succeed in 
the profession and the benefits of majoring in 
public relations at Waynesburg University to a 
classroom of juniors and seniors. 

“We received a lot of great feedback,” said Natalie Gloady, 
public relations director of Waynesburg University PRSSA. “The 
kids were extremely interactive with questions and on social 
media. I definitely think that they were interested in the topic.” 

Olivia Kelley, high school initiative scheduling consultant of 
Waynesburg University PRSSA, came to the presentation to 
observe and also felt that the event was a success.

“I think that the high students seemed very engaged with the 
presentation created by the Chapter and that every student 
walked out of the classroom with at 
least one piece of knowledge about 
public relations or Waynesburg 
University that they did not know 
before,” said Kelley. 

Both Gloady and Kelley feel compelled 
to assist with this initiative to educate 
high school students about the 
profession in which their passion lies. 

“I participate in the high school 
initiative because I really feel that the 
outreach is beneficial,” said Gloady. 
“I wish that this would have been an 
option for me in high school. Plus, I 
love telling potential public relations 
students about the field that I love.”

While Kelley knew about the profession 
of public relations prior to attending 

college, she is aware that most high school students are not 
informed of this career option, and she wants to help spread 
the word.

“I believe that the majority of high school students do not 
know what it means to study public relations in college, and 

I think that it is important 
that high school students are 
fully aware of their options of 
colleges and majors before 
they graduate,” said Kelley. 
“Many high school students 
miss the opportunity to even 
consider public relations as 
a major simply because they 
were not properly informed 
about it.”

The high school initiative 
provides our Chapter with the 
opportunity to demonstrate 
our commitment to the 

profession of public relations. 

“The high school initiative is important for our Chapter because 
it showcases how serious we are about expanding, educating 
others about the profession and dedicated to the PRSSA 
organization overall,” said Gloady. 

Samantha Peer 
Professional Development 
Coordinator

“The high school initiative 
is important for our Chapter 

because it showcases 
how serious we are about 

expanding, educating 
others about the profession 
and dedicated to the PRSSA 

organization overall.”



As college students, we have witnessed 
the evolution of email. As public relations 
students, email is the primary form 

of communication to stay informed with the happenings of 
co-curricular activities. Escaping the dinging of our phones is 
unavoidable because we have important matters and uses for 
sending emails that will continue into our careers. 

Unfortunately, recipients deleting emails we send is common. 
Crafting an eye-catching email for any audience and occasion 
is possible especially with expert advice. Here’s how you can 
catch the attention of the receiver with the content your next 
email, according to “How to Get Noticed: A Guide to Eye-Catching 
Emails,” a webinar presented by Marketo’s Marketing Programs 
Manager, Jessica Langensand.

1. Don’t Forget to Add a Subject Line
The subject line is most likely the first thing the receiver will look 
at to determine the importance of the email. If the subject is 
boring or missing entirely, it is heading straight to the trash bin. 
To make subject line writing easy, utilize the four U’s. A useful 
message determines if it is valuable to the reader.  If the subject 
is ultra-specific, the reader will know exactly what is being 
promised or explained within the body of the email. Unique 
subject lines are compelling and entice the reader to want to 
know more. When a reader senses that the email is urgent, he or 
she will take the time to open it and read it. 

It is our goal for the person to actually open the email 
message and continue reading.  Being honest at the start of 
communication and staying true to the message shows your 
credibility and trustworthiness.

2. Personalize the Message
Chances are readers will glance at the subject line, decide 
whether to save or delete, and then check if the email is 
addressed to them. Going the extra mile to personalize the 
subject line and the content has the ability to draw in readers.

Referring to the person by name is a great way to begin contact; 
however, spell the name correctly and edit the message very 
carefully. This simple tactic works well in email marketing 
campaigns, especially where products and services are offered. 
For example, you may notice that companies will refer to you by 
name in the subject line of an email, stating your name followed 
by the phrase: “We missed you!” It is a ploy so that you click and 
investigate. If used well, this method can be extremely effective.

3. Keep the Content Relevant, Timely, and Human
Now that you have drawn in the reader from the subject 
and personalization, the content must be worth reading.  
The relevance of the message should be clear from the very 
beginning. Is the information you want to send actually 
something that the person needs to know?  What is the 
significance of the message and what’s in it for them?

Timeliness is key. For example, after meeting a professional at a 
networking event, it makes sense to follow up via email as soon 
as possible instead of waiting for a month to initiate contact. In 
another instance, if you are notifying someone about an event or 
meeting, do not send it at the last possible minute. 

Lastly, use language that engages the person reading your email. 
Whether your email is formal or informal, you can still add a tone 
that implies that a human actually wrote it. Add a call-to-action, 
so that the person knows exactly what you are requesting them 
to do in response to your email. 

It is clear that emailing is not what it used to be especially now 
that access is available on more than just desktops and laptops. 
Cell phones and tablets are capable of instant access to the 
point that we cannot ignore the notifications.  Taking the steps 
to ensure that an email stands out among the hundreds that 
compete for attention on a daily basis is an evolving process. 
In a world where our inboxes fill up day after day and we find 
ourselves checking emails at an hourly rate, learning how to 
manage and adjust with the times is an advantage. 

TIPS TO SEND EYE-CATCHING EMAILS

Paula Bittner
Historian

Continued from page four...

In “The Ugly” section of the presentation, the Chapter said to 
students that social media affects day to day life. Social media 

posts can cause a person to lose a job or job opportunity, and 
exasperate crises in the public forum. 

Overall, the Student Speak attested to the fact that social media 
is a representation of a person’s personal brand. While this is 
all but common knowledge for students in the Department of 
Communication, the presentation brought the information 
to other Waynesburg University students. Kelley, and other 
attendees, expressed their conjecture that the session was 
beneficial to the campus community.

“I don’t think students realize how much employers really do pay 
attention to our social media accounts,” said Kelley. 

SOCIAL MEDIA: THE GOOD, THE BAD AND THE UGLY



6 SKILLS EVERY COLLEGE 
GRADUATE SHOULD HAVE

ORGANIZATIONAL 
SKILLS

LEARNING SKILLS

OFFICE AND WEB SKILLS

LEADERSHIP 
SKILLS

CREATIVITY
SKILLS

NETWORKING SKILLS

Employers want to see a 
creative side from their 

applicants. A person who is 
creative has the ability to 
brainstorm ideas, is fresh 
and innovative, and can 
handle many different 

projects. 

Create an elevator pitch that will 
knock the socks off of employers. 

Always carry around a few business 
cards that can be distributed to 

professionals. 

Office etiquette and knowing the basic techniques of a 
computer are essential skills to succeed in the professional 
world. The transition process of beginning a new job will go 

a lot smoother if these skills are already perfected. 

Employers seek candidates 
who possess the qualities 
of a leader. These include: 
interpersonal skills, the 

ability to collaborate, 
confidence, commitment to 

the task at hand and a 
strong intuition.

These skills are not ones 
people are born with. 

Acquiring these effective 
leadership skills will help a 

candidate stand out 
amongst the competition. 

In many jobs, employees are required 
to wear many different hats. Buy a 

planner, make lists, categorize 
everything and find additional ways 

to keep everything in order. 

Betsy Plank, known as the First Lady of public relations, 
said it best: “Be an eternal student!” 

Learning is a lifelong process. Staying fresh and 
relevant about today’s trends will only help 

indiviudals in their career. 



OPPORTUNITIES

Committee Positions
The Chapter is actively 
seeking dedicated 
members to apply for one 
of the new committee 
positions through the 
Waynesburg University 
PRSSA Chapter. Contact 
Chapter President, 
Megan Bayles, for more 
information.

Blog Writing
Enhance your writing 
skills and expand your 
portfolio by writing for the 
Chapter blog. Contact 
Public Relations Director, 
Natalie Gloady, for more 
information.

Red Brick Communications
Become part of the 
student-run firm and 
prepare yourself by 
providing local non-profit 
organizations with pro 
bono public relations work. 
Contact Vice President and 
Firm Director, Jordan Mitrik, 
for more information.

Contact Natalie Gloady by emailing 
glo7325@student.waynesburg.edu if you 
would like to write for Trending Topics!

Connect With  Us!

@wuprssa 
facebook.com/wuprssa 
wuprssa.wordpress.com

Hannah Morris
Secretary

Waynesburg 
University 
Public 
Relations 

Student Society of America Chapter 
members are required to earn a 
minimum of 40 points per academic 
semester in order to remain a part of the 
organization. However, many Chapter 
members greatly exceed this number 
due to their dedication and hard work. 
With so many members soaring past the 
requirement, Chapter president Megan 
Bayles and faculty advisor Richard 
Krause are actively working on finalizing 
point levels and incentives for Chapter 
members to work toward each semester; 
this will reward active students for their 
commitment to PRSSA.

With the point system updated last 
month to reflect the current success 
of the Chapter, it is now imperative 
that each member meets the set 
requirements:

• 40 earned points per academic 
semester
• 2.5 grade point average
• Active participation and good standing 
within the Chapter

If the minimum is not met within the 
semester, the member will receive a 
semester of “grace.” During this period, 
this person must obtain the 40 points, or 
they will be revoked on their Waynesburg 
University PRSSA membership and not 
be permitted to rejoin. The requirements 
above are needed to be eligible to run for 
executive board, too. 

Points are earned through a variety 
of activities. The following is a list of 
potential activities that a member could 
utilize to earn points and the future 

incentives:

Meetings (Five Points Each)
• General body meetings
• Red Brick Communications meetings
• Coordinator and committee meetings
• Executive board meetings
• Other approved meetings (as 
determined by the Chapter’s president 
and faculty advisor)
• Writing for Waynesburg University 
PRSSA’s blog
• Working Harvest Festival*
• Participating in fundraisers*
• Contributing to the Department of 
Communication’s Media Day*
 o*Five points per hour will be 
awarded to members for working or 
participating in these events.

Professional Development Events (10 
Points Each)
• PRSA Pittsburgh events
• Events through Waynesburg University’s 
Office of Institutional Advancement
• Regional PRSSA events
• Submitting to Forum, Progressions and 
Other Relevant Publications
• Other approved events (as determined 
by the Chapter’s president and faculty 
advisor)

PRSSA involvement can be a crucial part 
of a young public relations practitioner’s 
career. By actively participating in the 
Chapter, members are fully utilizing their 
membership and working toward their 
future. 

NEW POINT INCENTIVE INTRODUCED TO 
CHAPTER



RED BRICK COMMUNICATIONS BUILDS PROFESSIONAL DEVELOPMENT
Natalie Gloady 
Public Relations 
Director

Red Brick Communications has made many 
strides the past two years – a new executive 
board, clients, professional advisor, director, 
and most recently, national affiliation. With 

the serious dedication of firm director, Jordan Mitrik, Red Brick 
Communications now promotes professional development at each 
meeting.

Mitrik plans a professional development activity for each meeting. 
These activities vary from discussions, articles or impromptu 
interviews – each improving member’s creative and critical 
thinking, professionalism and current knowledge on the industry.

“I like how they are current events,” said junior account coordinator 
Taylor Pieper. “The activities help us know about what is going 
on in the world, not just in public relations. This really adds to our 
professionalism, and I believe it makes us more marketable young 
professionals.”

A typical meeting begins with general updates, followed by client 
team updates and brainstorming session, if needed. Once general 
business is taken care of, the professional development activity 
begins. The last meeting was a discussion on crisis communication 
tactics and usage in relation to the terrorism in Brussels. 

“I thought it was a very informative discussion about proactive 
public relations technique,” said freshman account coordinator 
Teghan Simonton. “Companies need to be prepared for the worst.”

The Public Relations Student Society of America is an organization 
that “offers professional development, networking opportunities 
and news.” Red Brick, a nationally affiliated student-run public 
relations firm, meets all of these criteria through its professional 
development activities.

Red Brick Communications meets weekly at 11 a.m. in the library 
conference room. For more information, contact director Jordan 
Mitrik.

CHAPTER JOINS THE FIGHT AGAINST CANCER
On April 17, Johnson Commons on the 
campus of Waynesburg University will be 
filled with college students, faculty, staff and 
residents of the Waynesburg community all 

coming together to fight cancer.

Waynesburg University will host its ninth annual American Cancer 
Society Mini-Relay for Life. The event will begin at 9 a.m. with the 
captain’s walk, and conclude at 9 p.m. 

For the past eight years that the University has hosted this 
campus-wide fundraiser, there has been a different theme 
for each relay. This year’s theme is “Relay Around The World.” 
Twenty-five organizations and clubs are taking part in the event, 
one team being the Waynesburg University Public Relations 
Student Society of America. 

Since its inception in 2010, Waynesburg PRSSA has made it a 
priority to be active in community service events. Philanthropy 
is not only one core aspect of the Chapter, but it is also highly 
important to the University. 

“Participating in Relay for Life on campus is a great way for the 
Chapter members to show their support of this great cause and 
help find a cure,” said Jordan Mitrik, Chapter vice president.

Since the theme is “Relay Around The World,” each team got to 
choose a country to represent, and also a cancer to raise money 
for and educate the attendees. The Chapter selected to represent 
Mexico, and the cancer of choice is multiple myeloma. According 
to the American Cancer Society, multiple myeloma is a cancer 
formed by malignant plasma cells. It is estimated that 30,000 
adults in the United States will be diagnosed with the disease this 
year. 

To raise funds, the Chapter is going to sell walking 
tacos and T-shirts as fundraising efforts for the event. 
Prior to Relay, Chapter members are asked to fundraise 

through the use of social media and by reaching out to people by 
asking for potential donations.

Waynesburg PRSSA has set a goal of $500 to be raised for the 
Mini-Relay for Life. This year, Waynesburg University hopes to 
raise $20,000 for the American Cancer Society. Not only does the 
University strive to raise a profit for the organization, but also the 
school aims to educate and raise awareness to the students and 
community about the different types of cancer and also other 
programs that are offered by the American Cancer Society.

This year, relay will have a human car race to inform the 
attendees on the “Road to Recovery” foundation. “Road to 
Recovery” is a program offered by the American Cancer Society, 
where people volunteer to take cancer patients to and from their 
chemo therapy treatments. In most cases, after a patient goes 
through chemotherapy, they become sick and would prefer to 
be at home or a place where they feel the most comfortable. The 
volunteers of the program drive the patients back to their place 
of choice. 

Each organization will have one member represent the team by 
dressing up as a human car and participating in a race. Olivia 
Kelley, freshman high school initiative scheduling consultant will 
use her athletic ability in the race and represent the Chapter.

The Mini-Relay for Life at Waynesburg University is a fun way for 
students to take time out of their busy college lives and support 
the American Cancer Society efforts to fight cancer. 

Cancer is a disease that has affected lives of many in a negative 
way. The funds that the Chapter and the University raise will go 
to research, patient services, early detection and treatments. Not 
only is Waynesburg University PRSSA a 3-time recipient of the 
Star Chapter award, but it is also an organization that has helped 
save the lives of citizens across the country. 

Taylor White 
Special Events 
Coordinator




