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To my fortune, our general body has 
elected me as their president once more 
and given me the chance to write to you 
all for one more year. I am incredibly 
blessed to be given the opportunity to 
be the president of our Chapter; which I 
truly believe is one of the best Chapter’s 
involved in PRSSA. 

Last year, our Chapter accomplished 
amazing things. We won Star Chapter 
status with PRSSA National for the sixth 
consecutive year, earned National Affili-
ation for Red Brick Communications for 
the second consecutive time, won PRSA 
Pittsburgh’s PRSSA Chapter of the Year 
award for the third consecutive year and 

hosted one unforgettable PR Week. The previous school year is 
truly a celebratory time for our Chapter.

Ideally, we would like to keep the celebration going for another 
year. We are a Chapter that is continuing to grow and challenge 
ourselves to do more than what is expected of us. We aspire to 
earn Star Chapter status for the seventh consecutive year and po-
tentially more awards at this year’s PRSSA International Confer-
ence. We hope to continue our streak of PRSA Pittsburgh’s PRSSA 
Chapter of the Year for the fourth consecutive year. Ultimately, 
this upcoming school year will be another year filled with chal-
lenge, determination, and growth.

While accolades are a much more tangible thing to celebrate and 

be proud of, I hope more so that we win in intangible moments 
this year. There is nothing more valuable than seeing your mem-
bers grow into who they are personally and professionally. Each 
moment your members experience is a moment that will shape 
them in various ways. From professional development sessions, 
to regional events, each moment has a purpose and an impact. 

For many of us, myself included, these will be our last moments 
as members of the Waynesburg University PRSSA Chapter. So to 
my fellow members who will be graduating eight months from 
now, let’s make these last moments count. 

Each day that passes by is a moment we will never experience 
again. I encourage you to keep challenging yourselves this year 
in every way possible. To the members who still have time with 
the Chapter, cherish every moment you have. Each experience 
you have will shape you and prepare you for life after graduation. 
I encourage you to challenge yourself to do something a little bit 
out of your comfort zone; something bold that might scare you a 
little like stepping up to be a leader. I dare you to not settle for an 
ordinary life, but to chase after an extraordinary life. 

Here’s to a year filled with incredible moments, bold challenges 
and pushing ourselves to not settle for an ordinary journey.

Sincerely,

LETTER FROM THE PRESIDENT

Nicole Tobias is a public 
relations major and has 
been the Waynesburg 
University PRSSA President 
since June 2018. If you are 
interested in the Chapter or 
have any questions, email 
Nicole at 
tob0917@student.
waynesburg.edu

Nicole Tobias
Chapter President

Chapter President

MARK YOUR CALENDAR
DecemberOctober November

Dec. 5: Red Brick Communications Meeting 
at 11 a.m.
Dec. 5: Duel in Buhl Department of
Communication Christmas Party
Dec. 12: Red Brick Communications Meeting
at 11 a.m. 
Dec. 12: General Body Meeting at 9 p.m.

Oct. 1: PR Summit
Oct. 3: Red Brick Communications Meeting 

at 11 a.m.
Oct. 5: JacketFest at 10:30 a.m.
Oct. 10: Red Brick Communications Meeting 

at 11 a.m.
Oct. 10: General Body Meeting at 9 p.m.
Oct 18-22: PRSSA National Conference
Oct. 24: Red Brick Communication Meeting 

at 11 a.m. 
Oct. 24: General Body Meeting at 9 p.m.
Oct. 31: Red Brick Communication Meeting 

at 11 a.m.

Nov. 7: Red Brick Communications Meeting 
at 11 a.m. 
Nov. 7: General Body Meeting at 9 p.m.
Nov. 14: Red Brick Communications Meeting
at11 a.m. 
Nov. 15-17: Laurelville Mud Weekend 
Nov. 28: Red Brick Communications Meeting
at 11 a.m. 



The Waynesburg University Public Relations Student Soci-
ety of America hosted Camille Downing, Student Liaison 
from PRSA Pittsburgh, and Megha Pai, Assistant Account 
Executive of Red Havas to share their experiences and help-
ful tips on personal branding.

In the past, the Chapter has covered similar topics, but 
none have focused so heavily on key tools of personal 
branding. Additionally, Downing and Pai covered social 
media etiquette.

Downing described a perfect flow of both online and of-
fline tools we should have in our toolbox in order to give 
that perfect elevator pitch.

A few points that were highlighted we emphasizing what 
you are passionate about, painting that clear image, and 
mirroring the way you see yourself with how others view 
you.

During the discussion, Pai emphasized how her personal-
ity shines through her social media profiles; through her 

portfolio and resume colors, and personal statements all 
aligning, so that her message is cohesive on all platforms.

As communicators, we want people to clearly know who 
we are and what we want to say. As technology advances, 
bridging the gap between our message and its transparen-
cy is more important now than ever. 

The image we put online of ourselves and its authenticity is 
imperative to our potential future employers knowing who 
we are.

CHAPTER FOCUSES ON PERSONAL BRANDING
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As I filled out the paper to officially 
become a public relations major, I 
never thought I would see myself 
being the Firm Director of Red 
Brick Communications. As I set 
out on my journey to leave my 
mark on the firm and Waynesburg 
University, I want to educate you 
on some of the great things the 
firm has afforded me. 

Professionally

Red Brick strives to prepare our 
members for their first job. We 
do this through creating content 
for local non-profits. We provide 
them with pro bono work, and 

they provide us with professional experience we can use in our 
portfolios and future interviews. It solidifies the definition of 
public relations by creating mutually beneficial relationships.

Education

The firm is also a place to educate our members on the many 
areas of public relations. Meetings conclude with an activity to 

help educate our members on tools they may use in the work 
force and any scenarios they may experience while working. 
We want to give our members the best chance to succeed and 
distance themselves from the competition and this is a great 
way to do it.

Service

Waynesburg University focuses on Faith, Learning, and Service. 
Likewise, Red brick Communications allows its members to 
grow in all aspects. For service, Red Brick plans on doing more 
than helping local non-profits with communications projects; 
we will also be volunteering at Laurelville, a Pittsburgh Kids 
Foundation camp that helps connect students with their faith. 
The firm is also planning on doing a Volunteer Day. This day 
would have each team to work on a different project in the 
community. It will allow the firm to make new connections 
while also getting the Red Brick brand out in the community. 

Through the firm, our students will be able to grow into the 
public relations practitioners they aspire to be. I am excited 
to see all the great things our members will produce as well 
as preparing them for not only their time at Waynesburg 
University, but also their time after. 

Best,

FROM THE FIRM DIRECTOR’S DESK

Ty McElice
VP/Firm Director

Ty McElice is a senior and 
has been the Waynesburg 
University PRSSA VP/Firm 
Director since June 2019. If 
you are interested in the firm, 
or have any questions, email 
Ty at 
mce0774@student.
waynesburg.edu

Chapter VP/Firm Director

Last November, Waynesburg University PRSSA changed the game 
of high school initiative from going to the students to bringing the 
students to us. The Chapter hosted its first ever PR Day which al-
lowed high school students to come to campus, listen to speakers 
and participate in workshops. 

While planning is gradually moving, Chapter president Nicole 
Tobias has been hard at work on how to cater the event to the 
interest of the high school students. 

She has been reaching out to her high school’s public relations 
teacher for ideas in what the students would enjoy. So far, Tobias 
is also preparing to add a session with a PRSSA National member. 
After feedback from last year’s attendees, she is also looking for 
ways to incorporate more hands-on activities.

“I know many of the students learned so much from the present-
ers, but they were also seeking a bit more of hands-on interaction 

for them”.

Overall, Tobias is looking to keep the structure of the event 
the same as last year. This includes a presentation from a PRSA 
Pittsburgh professional, a PRSSA panel and a presentation from a 
Waynesburg University public relations instructor. 

Tobias hopes that PR Day will be a fun and informative way for 
the high school students to engage in public relations. 

When in high school, students are told they can do anything they 
desire, but may not be aware of all the opportunities waiting for 
them. 

PR Day is one way the Chapter is trying to educate local high 
school students on the field of public relations as a possible 
potential career path. 

Adrian Barnhart
Secretary/Historian

WAYNESBURG PRSSA FOCUSES ON RECRUTING WITH PR DAY INITIATIVE



NICHOLAS JOINS EXECTUTIVE BOARD AS SPECIAL EVENTS COORDINATOR

Ty McEliece, newly elected Firm Director of Red Brick 
Communications and Vice President of the Waynesburg PRSSA 
chapter is excited to take on the 2019-2020 year. The firm will 
be busy getting work done for their three clients; Greene County 
United Way, Greene County Tourism, and The Greene County 
Special Olympics.

“I want to try and prepare our students as best as we can for the 
future. I want to go over programs and tools they will use in the 
workforce, how to work through different scenarios and even 
prepare for interviews. I also want to try and grow the firm so 
it can succeed in the future and have more of an impact on the 
community,” said McEliece when asked what his goals were for 
the firm this year.

When asked about potential changes with Red Brick this year 
McEliece replied, “I am trying to make it more about readying 
our students for the future. To do this I have set up a LinkedIn 

profile for the firm to promote the content we produce for our 
clients as well as our blog, so potential employers can see that 
we do produce professional work and can help our students get 
jobs in the future”.

“I primarily want to be able to grow our relationships with our 
clients and hope it leads to relationships with more organizations 
and possible new clients in the future,” said McEliece when asked 
what his goals were for each client.

McEliece says, “I am just looking forward to watching the mem-
bers in the firm grow and see how far we can take it. I think we 
have a great opportunity with it and it is something we can make 
amazing,” when asked what he is looking forward to the most 
this year.

RED BRICK COMMUNICATIONS FOCUSES ON QUALITY WORK
Deanna Nagel
Professional Development 
Coordinator

Jacketfest 2019 is right around the corner and this year the 
Waynesburg Public Relations Student Society of America will be 
there to participate. We will be making lasting relationships with 
Alumni, through networking and different activities that we have 
planned. All Alumni will be able to participate in this. 

Sophomore e-board member Jacob Nicholas has new and inno-
vative ideas for this year’s Jacketfest. “At Jacketfest this year, we 
will have a booth for PRSSA. The booth will have information to 
provide to people who are interested, or people that are simply 
unaware of what we do, said Nicholas. We will have activities for 
people to participate in, such as the balloon darts.”

“This year we are actually participating at Jacketfest. Last year 
many of the members of PRSSA were at National Conference, 
so there weren’t enough people to put Jacketfest together, said 
Nicholas. “This year, we will be involved and looking to create 
connections and meaningful conversations and relationships with 
alumni of the university.”

This year is no different than other years, WUPRSSA still wants to 
find these meaningful connections with the different Alumni. We 
would like to make new connections with other Alumni who don’t 
know about us. 

“I want to create meaningful 
connections with alumni, and even 
potentially others at Jacketfest who 
are not alumni. I want Jacketfest 
to be an opportunity to represent 
ourselves well as a Chapter, said 
Nicholas. 

“I want to get a message out to 
everyone who walks by our booth 
that we are doing big things in 
WUPRSSA! I’m hoping that can 
inspire conversations and allow us to create and or build relation-
ships with alumni that can be mutually beneficial.”

Building these meaningful relationships will help WUPRSSA in 
the future. This can help us in many ways, like with building new 
relationships in our field or by finding potentional donors, who 
agree with our mission.

“This can help the chapter in the future if we manage to build 
good connections with people who see us, said Jacob Nicholas. 
This could also allow us to generate more money in fundraising 
because we will have more people believing in our cause and 
what we are doing as a chapter.”

Tanner McKnight
Fundraising Coordinator



We use it every day, but are we us-
ing it as well as we can? Social me-
dia, in all its different forms across 

the various different social media platforms has such a large impact 
on our life and the lives of those we interact with. Whether it’s Face-
book, Instagram, Twitter, or Snapchat, it is important on each platform 
to maintain certain personal standards regarding online etiquette. For 
professional and personal reasons, it is important to always represent 
yourself well, as well as treat others appropriately online. 

Be Respectful

When people go online, they tend to forget that the people they are 
talking to are real people as well. They could be a future coworker, 
boss, or benefactor of yours. Don’t let the short-term gain of getting 
your point across get in the way of a potential beneficial relationship 
or opportunity. You also never know who may see what you post. 
Don’t post something now that may put your reputation, job, career, 
or family in jeopardy in the future.

Be Understanding

When it comes to having conversations with others online, you never 
know who that other person may be and what they may be going 
through in their own life. If you make a comment on a post that you 

are passionate about and someone responds in a rude way, don’t be 
quick to comment something rude back to them.

Cite Your Sources

When you do post a photo or video that isn’t your original content, 
give credit to the original author or artist. Likewise, if you make a 
comment or tweet with an idea that wasn’t originally yours, cite your 
source. It’s as simple as saying, “…that’s according to an article I read 
the other day in the Waynesburg University PRSSA newsletter, Trend-
ing Topics.” Or, simply put “(Trending Topics, WU PRSSA newsletter)”. 

Remember Why We Use Social Media

Social media is a great opportunity to connect with others that we 
may not have been able to connect with otherwise. It’s also a great 
tool for learning about things/topics that you don’t already know 
much about. Social media was not created as an avenue for people to 
spread unnecessary hate that would not have otherwise been spread. 
Use it to create a better world within your network of influence, no 
matter how small or how big. Because, remember, you never know 
who may see or hear what you post online, and you never know how 
it may impact them. Choose to build a better world through positive 
encounters and understanding online and in your sphere of influence.

Jacob Nicholas
Special Events Coordinator

4 TIPS FOR SOCIAL MEDIA ETIQUETTE

As the weather seemed to get 
hotter and students were filling 
up the dorms, clubs started to 

plan their tables and the Waynesburg University PRSSA chapter was no 
different. This year PRSSA decided to bring out their inner Auntie Anne’s 
and serve PRetzels to perspective students.

The idea came up through a lot of nights staying up and brainstorming.

“It’s honestly just a lot of back and forth brainstorming,” said Chapter 
President Nicole Tobias. 

“We are always challenging ourselves to come up with new ways to 
accomplish things and go above and beyond what is expected. The PRet-
zels idea came across whenever someone and I were talking about the 
pretzel day episode of The Office.”

The table was deemed a success as it allowed people to not just learn 
about PRSSA, but it also educated them on the Public Relations major. 
WUPRSSA had 18 people sign up while also giving out all the pretzels.

“The reaction is a lot of confusion because many people do not under-
stand what public relations actually is, but when we explain what PRSSA 
is, they usually seem intrigued,” said Tobias. “We also strive to make our 
tables as personal and exciting as possible, so we usually will add framed 
pictures of what the Chapter has done within the past year so recruits 
can get a better visual understanding of what PRSSA does.”

The Activities fair isn’t the only recruiting event the Chapter is utilizing to 
recruit students. The Chapter plans on going into business and commu-

nications classroom to discuss the importance of PRSSA and how it can 
help them in their career. 

WUPRSSA will also be speaking in high school classrooms to try and 
recruit high school seniors and juniors. The last tactic will be PR Day.

PR Day is a day where WUPRSSA invites a local high school to campus 
to learn about public relations, PRSSA and visit Waynesburg University. 

Ty McElice
VP/Firm Director

WAYNESBURG PRSSA NETWORKS AT STUDENT ACTIVITIES FAIR
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HAPPY ETHICS MONTH 
 

FROM WAYNESBURG UNIVERSITY PRSSA!

Illustration courtesy of  Mandi Bruni



OPPORTUNITIES

Blog Writing
Enhance your writing 
skills and expand your 
portfolio by writing 
for the Chapter blog. 
Contact Public Relations 
Director, Mandi Bruni, for 
more information.

Red Brick 
Communications
Become part of the 
Nationally Affiliated 
student-run firm and 
prepare yourself by 
providing local nonprofit 
organizations with pro 
bono public relations 
work. Contact Vice 
President and Firm 
Director, Ty McElice, for 
more information.

Contact Mandi Bruni by emailing 
bru2696@student.waynesburg.edu if you 
would like to write for Trending Topics!

Connect With  Us! @wuprssa 
wuprssa.com 
facebook.com/wuprssa 
wuprssa.wordpress.com
www.redbrick1849.com

The Waynesburg University PRSSA Chap-
ter will be sending four of its members to 
the 2019 PRSSA International Conference, 
formerly known as the PRSSA National 
Conference. 

The change from National to International 
comes from the expansion PRSSA has had 
with Chapters now residing in Argentina, 
Colombia, Peru and Puerto Rico. 

The Conference will be held in San Diego, 
California at the Marriot Marquis San Diego 
Marina from October 18 through the 22. 

This year’s conference, themed The Gold-
en State of PR, is sure to be a memorable 
conference for all in attendance. 

The conference will kick off with keynote 
speaker Will Collie, General Manager for 
Southern California Edelman, as well as 
Chapter Development sessions, the Chap-
ter Presidents Leadership Workshop and 
the “California Bonfire” opening night 
celebration. 

The conference will include a variety of 
amazing sessions this year from speak-
ers such as Suzi Brown, Vice President of 
Communications at the Disneyland Resort, 
David Glanzer, Communications and Strat-
egy for Comic-Con International, and Erika 
Prime, Social & Digital Marketing for Taco 
Bell Corp. 

PRSSA members will also have the fortune 
of hearing from Bob Woodward, Author 
and Associate Editor for The Washington 
Post at the PRSA General Session.

Included in this year’s conference lineup is 
Waynesburg University PRSSA. The Chapter 
will be presenting a Chapter Development 
session themed “Building Golden Relation-
ships”. 

WUPRSSA will be educating attendees on 
ways to build strong relationships inter-
nationally, district wide, with their PRSA 
parent Chapter as well as within their own 
Chapters. 

While in San Diego, the Chapter hopes to 
hear their name called for potential awards; 
those awards being Star Chapter status, 
Outstanding PRSA/PRSSA Relationship and 
Outstanding Chapter. 

Should the Chapter win these awards, it 
will mark the seventh consecutive year the 
Chapter has earned Star Chapter and the 
first time the Chapter has won Outstanding 
PRSA/PRSSA Relationship and Outstanding 
Chapter. 

Regardless of the outcome, the Chapter is 
beyond excited to attend this year’s Inter-
national Conference, learn from some of 
the greatest practitioners in the field and 
expand their network. 

Nicole Tobias
President

CHAPTER PREPARES FOR INTERNATIONAL CONFERENCE



This summer some of Waynesburg University’s 
PRSSA members embarked on their first experiece as 
a future PR practitioner. This spotlight is on our Senior 
Fundraising Coordinator,Tanner McKnight. He stayed 
close to Waynesburg this summer where he had the 
opportunity to work with Greene County Tourism.

McKnight had many duties while working with Greene 
County Tourism that he was able to utilize his public 
relations skills which he learned from various classes.
“I utilized my PR skills from using the AP style, market-
ing and advertising for the county, and by promoting 
the county in new innovated ways,” said McKnight. 
“This was an excellent experience that helped me 
grow in the profession, I look forward to learning 
more so I can perfect my skills.”

McKnight said he did the daily duties that were need. 
He also helped with the weekly and monthly email, 
writing different 
pieces for the 
website, 
attending 
events to 
promote Greene 
County, and 
other public 
relations duties.

With being a 
senior in college 
an internship is 
the first step to 
see what you 
really want to 
do in the future. 
According to 
McKnight he 
would love to 
continue 
working in tourism because it is always something 
different.

“Working with tourism keeps me on my toes while I 

continue being a student and learning something new 
every day,” said McKnight. “It prepared me for my 
future and how I found what I wanted to do.”

McKnight was excited for the opportunity and hopes 
that this new experience can open up new doors in 
the profession while he keeps working on how to be a 
public relations professional. 

INTERNSHIP SPORTLIGHT: TANNER MCKNIGHT

Chad Walker
Treasurer
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“Working with 
tourism keeps 
me on my toes 
while I contin-
ue being a stu-
dent and learn-
ing something 
new every day.”




